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Nexfeld: The Next Step for Trapeze’s Planning & Scheduling 

Business 

Braunschweig, Aarhus and Bergen, 16 February 2026 

The company today presents its new brand Nexfeld, marking the beginning of a new chapter in its strategic 

development. With the rebranding, the company is sending a strong signal: a commitment to modernization, a clearer 

strategic direction, and an even closer alignment with the needs of its customers and partners. 

The business unit Trapeze Europe FX, serving customers across the DACH and SCAN regions with planning and 

scheduling solutions, is adopting a new name, a modern visual identity, and a clear brand profile. Nexfeld reflects the 

company’s ambition to communicate one consistent promise and value proposition across all countries - ensuring 

customers experience the same focus on innovation, quality, and customer proximity no matter where they are. 

The transition to Nexfeld also unifies previously separate brand identities - including the Norwegian branch formerly 

operating as DataGrafikk - into one coherent system. This consolidation makes the portfolio easier to understand, 

strengthens clarity in the market, and supports a more seamless customer journey. 

More than a name change, Nexfeld signals progress. The rebranding is closely connected to a renewed product 

strategy, vision, and roadmap, allowing the company to tell a forward-looking story that highlights how its solutions 

will continue to evolve. 

With Nexfeld, the company sharpens its value story: a focused, credible promise built on innovation, quality, and 

customer proximity - now expressed through a distinct and contemporary brand that stands out in the market.  

 

Taking the next steps 

“With the new brand, we create clarity, identity, and future readiness,” says Mareike Zaruba, Business Unit Leader. 

“Our teams across several countries are growing closer together, our solutions are becoming more visible, and our 

customers benefit from a brand that stands for specialization, expertise, and reliability.” 

 

 

 



 

 

 

Other European Trapeze Rebrands 

The Nexfeld brand launch is one of several Trapeze rebrands in Europe. Four Trapeze businesses have chosen to 

establish their own dedicated public transport technology brand, reflecting each company’s clear focus on developing 

specialist technology solutions that meet the specific needs of their customers. The brands created through this 

process are: ebblo, Grampian Solutions, Naviquate and Nexfeld. 

Official Launch & Communication 

The new brand will be officially presented today on 16 February 2026. 

Parallel to the launch, the company will inform all customers, partners, suppliers, and other stakeholders about the 

transition. 

A dedicated online event for existing customers will offer an exclusive first look at the new brand world. 

About Nexfeld 

Nexfeld is a leading provider of innovative software solutions for public transport. The company originates from the 

former Trapeze FX EU P&S business unit and brings over 36 years of industry experience to the development of modern 

mobility solutions. Nexfeld supports transport operators and authorities in Europe (especially DACH and SCAN), 

Australia, Asia, and the Middle East in designing complex mobility processes that are efficient, reliable, and sustainable. 

Its portfolio includes powerful solutions for planning & scheduling, operations management, ITCS/ITS, automation & 

optimization, e-mobility, employee communication, as well as specialized modules for coach and cargo operations. At 

the heart of the portfolio is TRAICY, a modern web-based platform that integrates planning, scheduling, and 

operational control into one unified system—enabling smart, connected mobility across cities and regions. 

About Modaxo 

Nexfeld is part of Modaxo, the global collective of people transportation technology companies of Constellation 

Software Inc. (TSX: CSU).  

 

For more information about Nexfeld and the other brands launched today, visit www.nexfeld.com or contact our team 

using the details below.  
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